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The relevance of the work is that tourism is currently gaining momentum, more and more city dwellers want to
spend time in a new environment, away from the bustle of the city. The main purpose of rural tourism is the need
of townspeople with average incomes to relax alone with nature, to get acquainted with the life of a peasant fam-
ily. And not only try fresh vegetables and fruits, meat and dairy products, but also take a direct part in agricultural
work — as they say, stand by the plow yourself

Methodology and research methods: comparison, observation, review.

Tasks of Rural tourism is not only a tourist’s accommodation in a rural house, but also the functioning of an
entire infrastructure, which includes good transport links between settlements, places of leisure, the availability of
services that provide various services for the provision of information and services, small restaurants, cafes and
taverns. At the same time, each guest, and in rural tourism a tourist is called a “guest”, must constantly feel the
comfort of home and increased personal attention. The main figure providing accommodation, food and sightseeing
in the countryside is the rural family.

The problems of rural tourism are attracting new tourists, creating infrastructure, etc.

Conclusions: Most of the Russian population lives in cities, with a significant part in industrial megalopolises,
where air, water and soil are contaminated with toxic chemicals. So, for example, Chelyabinsk is one of the ten
most ecologically unfavorable cities in Russia, and in terms of the harmfulness of the “bouquet” of atmospheric

pollutants, it is among the leaders.

Keywords: tourism, rural tourism, agricultural tourism, a new type of tourism.

Rural tourism is not a new phenomenon, it has
been known, at least in Europe, since the 1970s. It re-
ceived the greatest development in France, Italy and
Spain. This type of holiday is widespread in Cyprus,
Croatia and Poland [3].

The relevance of the work is that tourism is cur-
rently gaining momentum, more and more city dwell-
ers want to spend time in a new environment, away
from the bustle of the city.

The main purpose of rural tourism is the need
of townspeople with average incomes to relax alone
with nature, to get acquainted with the life of a peas-
ant family. And not only try fresh vegetables and
fruits, meat and dairy products, but also take a direct
part in agricultural work — as they say, stand by the
plow yourself [1].

The client’s desire was respected, the wheel of
the tourism industry spun, providing tourists with a
choice of hundreds of rural houses, huts and castles,
complete with fresh milk, wine from their own vine-

yard, fishing, a hayloft and a variety of entertainment
options. However, one should make a reservation:
in France, the active development of agritourism
was caused by the problem of the rapid outflow of
residents of unpromising rural areas to large cities.
This prompted the government to support the idea of
creating conditions for receiving tourists on the basis
of farms. At present, rural tourism in Europe brings,
according to various estimates, from 10 % to 20 % of
the total income of the tourism industry [2].

Rural tourism includes any type of tourism outside
urban conditions that does not damage natural com-
plexes, contributes to the protection of nature and the
improvement of the well-being of the local popula-
tion. The share of rural tourism in the total volume
of tourist services in Russia remains low and is only
6 %, while in Europe this figure is about 50 %

2020 was the best year for this destination in his-
tory — due to the closure of the borders, people were
actively looking for recreation and entertainment
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Fig. 1. The share of rural tourism
in the total tourist flow in Russia in 2019

options within the country, from which, of course,
the Crimea and the Krasnodar Territory especially

benefited.
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Fig. 2. Rural tourism: number of accommodation
facilities by destination

Methods, means, materials: comparison, observa-
tion, review.

Tasks of Rural tourism is not only a tourist’s ac-
commodation in a rural house, but also the function-
ing of an entire infrastructure, which includes good
transport links between settlements, places of leisure,
the availability of services that provide various ser-
vices for the provision of information and services,
small restaurants, cafes and taverns. At the same
time, each guest, and in rural tourism a tourist is
called a “guest”, must constantly feel the comfort
of home and increased personal attention. The main
figure providing accommodation, food and sightsee-
ing in the countryside is the rural family [4].

The problems of rural tourism are attracting new
tourists, creating infrastructure, etc.

Rural tourism refers to a passive form of recrea-
tion, according to the purpose — more social, not
purely commercial.

It is especially important that rural tourism does
not require such large public investments as other
types of tourism. So far, he is content with using
the existing potential of rural regions: unique natural
resources and objects of historical and cultural sig-
nificance; private housing stock in the countryside;
food produced on private households, etc. [5].

In general, the emergence of rural tourism should
be based on the funds of the population, which as-

sumes the maintenance and service of tourists and
vacationers, of course, for a monetary reward. Anoth-
er feature of rural tourism is that it does not require
the creation of large tourist firms, but is an object for
the voluntary association of private farms and own-
ers of some small businesses to provide individual
tourist services [6].

The practical experience of rural tourism that
appeared quite recently in Western Europe (60—
70 years of the XX century) shows that it is gradu-
ally conquering the whole world, and the profit from
this specific holiday in some countries can be com-
pared with the income from agriculture. One of the
most important advantages of rural tourism is that it
improves environmental education and the general
cultural level of both visitors and local residents [7].

Rural tourism includes a fairly wide range of ac-
tivities: scientific and educational (ornithological,
botanical, archaeological, ethnographic), adventure
tours (hiking, cycling, water, horseback riding and
routes), summer camps, bases and programs for
schoolchildren and students in nature , weekend trips
out of town.

However, rural tourism contains great potential
hazards. An excessive number of tourists, their ve-
hicles and equipment can fill small towns and vil-
lages. Their culture can be foreign and hostile to the
locals. Their pursuit of entertainment can distort and
degrade local culture. The aimless and uncontrolled
development of rural tourism on a large scale can be
devastating to local landscapes and ecosystems [8].

Avoiding such dangers requires a clear understand-
ing by the local authorities of what they want, rea-
sonable land use policy, competent management of
programs for organizing local tourism, which means:
striving to create markets based on local “products”,
taking into account the characteristics of the culture
of the owners; development of efficient infrastruc-
ture; control over the number of tourists; prohibition
of ugly forms in construction; ensuring profit by local
residents; quality assurance for the new development
of the village [9].

Rural tourism or agritourism is the rest of towns-
people in the countryside in micro-hotels, created by
a rural family on the basis of their own residential
building and a personal plot. The main figure pro-
viding accommodation, food and sightseeing in the
countryside is the rural family [10].

Today, no one doubts the fact that the future of our
region is closely related to tourism. Several years
ago, in the mass consciousness of the villagers,
hostility to vacationers and tourists was still firmly
rooted. Today, many families with free housing have
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Fig. 3. Revenue from agricultural tourism
in the total income of farmers

spontaneously joined this lively, interesting and prof-
itable business [11].

Renting out housing to vacationers was quickly mas-
tered and began to bring additional income to families.
But this income is seasonal and depends little on home-
owners. To obtain a stable income, work is needed to
create permanent jobs. And here we should understand
and accept that no one will do this for us. We already
live in a society with a market economy, which is alien
to the consumer approach. If we wait for a solution to
our problems from someone, then we will simply suffer
from depression and hopelessness, get sick, become an-
gry and destroy nature by excessive consumption [12].
In fact, there is a way out. Only many villagers are not
used to looking in this direction. For many families,
the solution is to create jobs in rural tourism. Then this
family activity becomes professional, requires knowl-
edge, skills and conformity [13].

Pros and cons of rural tourism:

+ Possibility of additional earnings.

+ An incentive to put your farm in order.

+ Increase in employment of the population.

+ Reducing social tension.

+ Increased family income.

+ Increase in revenues of the entire service sector
due to the emergence of solvent customers (shops,
gas stations, telecommunication centers, post offices,
etc.) [14].

+ Reducing the burden on the environment, as jobs
are created in the service sector and the population
ceases to excessively consume natural resources.

— Weak inflow of direct incomes to budgets of all
levels in the first years of existence [15].

— The need for constant financial support for the
organizers of rural tourism in connection with the
high costs associated with systematic work with the
population and promotion of tourism products [16].

Conclusions: Most of the Russian population lives
in cities, with a significant part in industrial megalo-
polises, where air, water and soil are contaminated
with toxic chemicals. So, for example, Krasnoyarsk
is one of the ten most ecologically unfavorable cit-
ies in Russia, and in terms of the harmfulness of the
“bouquet” of atmospheric pollutants, it is among the
leaders [17]. Living in such monster cities is harmful
to human health and life itself. In addition, in mod-
ern apartments, a person is surrounded by chemical
materials (linoleum, wallpaper, paints, fibreboard and
chipboard), which continuously release toxic sub-
stances. The same is true in work areas. An example
of the ecological madness of people is the so-called
European-style renovation. As a result, living in such
an aggressive environment leads to an inevitable
weakening of the body’s defenses, after which end-
less diseases begin [18].

Naturally, city dwellers need to regularly travel to
a clean natural environment to maintain their health,
especially during vacations and vacations. Unfortu-
nately, due to the deteriorating socio-economic situ-
ation, the former, traditional places of rest and treat-
ment in the south of the European part of Russia,
not to mention abroad, have become inaccessible for
the majority of Siberian residents. Rural tourism can
serve as a kind of lifesaver for them [19].

Rural tourism is a vacation in a picturesque rural
outback with accommodation and meals in the homes
of local residents, with excursions to natural, histori-
cal and cultural attractions. Staying in an ecologi-
cally clean environment, in a calm atmosphere, in
communication with benevolent owners and nature,
perfectly restores the health of citizens.

All this makes rural tourism very attractive for
residents of Siberian industrial cities. It is especially
good for families.

For residents who host guests, rural tourism pro-
vides an opportunity to market the products of their
homestead on-site, creates new jobs, raises the level
of their culture and environmental awareness [20].

For the administration, rural tourism reduces social
tension in the countryside and provides income to
the local budget.
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CenbCKUM TYPU3M KaK HOBOe HanpaB/ieHUue

B. 4. UBaHOB
YenabuHCKui rocyapCTBeHHbIN yHUBepeuTeT, YenabuHcK, Poceua. vdy-55@mail.ru

AKTyaJIbHOCTb. B HacTosmee Bpems Typn3M HaOHUpaeT 060POTHI, Bce OOIBIIE TOPOKAH XOTAT IIPOBOANUTE BPEMS B IIPH-
POAHOM cpefie, BAalu OT TOPOJICKON CYeTHI.

OcHOBHas 1eJIb CEITbCKOTO TypH3Ma — MOTPEOHOCTE TOPOXKAH CO CPETHUM JOCTATKOM OTAOXHYTh HaGAWHE C MIPUPOIOH, ITo-
3HAKOMHTBCS C OBITOM KPECThIHCKOH ceMbH. V1 He TObKO poO0oBaTh CBEXKME OBOIIN M (PPYKTHI, MICO W MOJIOYHBIE TIPOTYKTHI,
HO U IIPUHUMATh HEMMOCPEACTBEHHOC YIaCTUEC B CCITBCKOXO3SMCTBEHHBIX pa60TaX — KaK TOBOPUTCH, CTOATH y IIyra CaMu.
CenbCcKHM TYpH3M BKIIOYaeT B ceds 10001 BUI TypHu3Ma 3a MpeieaMi TOPOJCKHUX YCIOBHH, KOTOPHIH HE HAHOCUT
yiep0a MPUPOTHBIM KOMIUIEKCaM, CIIOCOOCTBYET OXpaHe MPUPOJIBI M TMOBBIIICHUIO O1ar0COCTOSIHAS MECTHOTO HACEIICHUSI.
3aga4u CembCKOTO TYpH3Ma — 3TO HE TOJBKO pa3MeNIeHHe TypUCTa B CEIBCKOM JIOMe, HO M (DYHKIITHOHHPOBAaHHUE BCEH
nHQPaACTPYKTYPHI, KOTOpast BKIIOYAET XOPOIee TPAHCIIOPTHOE COOOIICHHE MEXTy HACEICHHBIMU ITyHKTaMU, MECTaMHU
OTJbIXa, HAJTMYHUE CEPBUCOB, IPEIOCTABIIIIONINX Pa3IMIHbIC YCIYTH 10 MPEIO0CTABICHUI0 HHPOPMAITUU U YCIYTH, pe-
CTOPaHYMKH, Kae 1 TaBEPHBHI.

BblBO}lbl: bonwmas gacts HaceneHus Poccun MPOXKUBACT B TOPOJIaX, 3SHAYUTECIIbHAA YaCTh — B IIPOMBIIIIJICHHBIX METra-
mojaucax, rj1€ BO3a1yX, BOJAa U mo4YBa 3arpA3HCHbI TOKCUYHBIMU XUMUYCCKUMHU BECIICCTBAMU. TaK, Hanpumep, YensOuHCK
BXOJIMT B JIECSATKY CAMBIX DKOJOTHYECKH HEOIAaromolydHbIX TOpo1oB Poccnu, a mo BpeToHOCHOCTH «OyKeTay atMocdep-
HBbIX 33I‘p$[3HI/ITCJ'IeI\/‘I BXOOUT B YUCJIO JTUACPOB.

Cenbckuit TYpU3M — 3TO OTABIX B JKUBOIIMCHOM CEIbCKOU FJ'Iy6I/IHKe C IPOXMBAHUEM U IMUTAHUEM B JTOMAaX MECTHBIX
KUTENEH, ¢ SKCKYPCHAMH TI0 TIPUPOIHBIM, HCTOPUISCKUM H KYIBTYPHBIM JOCTOIIPUMEYaTeIbHOCTAM. [IpeOriBanme B
9KOJIOTHYECKH YHCTOH Cpejie, B CIIOKOWHOI 00CTaHOBKE, B OOIIEHNH ¢ TOOPOXKETATETFHBIMI X035I€BaMH U MTPHPOIOH
MIPEKPacHO BOCCTAHABIHMBACT 3[0POBHE TOPOXKAH.

Bce 370 nenaer cenbCkuil Typu3M OUEHb IPUBIIEKATEIbHBIM ISl )KUTEIEH IPOMBILIUIEHHBIX TOPOJIOB.

KutioueBble ciioBa: mypusm, cerbCkull mypusm, ceibCKOX03AUCTNEEHHbIL MYPU3M, HOBLIL U0 MYPU3MA.
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